
SOCIAL MEDIA STRATEGY BREAK-DOWN 



INSTAGRAM STORY GRAPHICS
• Consistent updates daily or every other day
• Highlighted sections that we can curate and build out our profile

INSTAGRAM STORY HIGHLIGHT GRAPHICS
• Instead of monthly updates we can create categories like Red Carpet, Lifestyle, 

In the Making, Celebrities, Influencers etc. with the use of visual aid to keep the 
brand cohesive. 



IGTV
• 15 seconds - 10 minutes long
• Can be behind the scenes footage of photoshoots – red carpet clips of stars in 

NS jewelry, behind the making of the diamonds – small look into the designing 
process (without giving out information – just connecting to the audience to put a 
presence behind the brand.)

• IGTV would also be a post on our feed that will then link to a further reach of 
audience than just our followers

INSTAGRAM HASHTAGGING
• Custom tags that go with every post - without overkilling it: 

 #NormanSilverman #NSdiamonds #ladiamonds 
• Creating tags for influencers to use such as #ftNormanSilverman -->”featuring 

norman silverman” so all we have to do is search that tag to find all of the content 
to repost. 



NORMAN SILVERMAN ENGAGEMENT
• Making sure that all of the prospective customers that interact with us on social 

channels are responded to in an appropriate amount of time --> no longer than 
1.5 /2 hours if possible - during the office hours

• Full understanding of how the website works now so we can easily send links 
to the site for quick shopping.

• Direct Message strategy as some communication must be first started in the 
social channels, then moved to email template after initial entry conversation

NORMAN SILVERMAN & INFLUENCER ENGAGEMENT
• Keeping a roster of the influencers that we partnered with, which ones were good, which ones 

we should stay away from. 
• Making sure they feel pampered and welcome – we want them to want to work with us – we are 

a well-established brand with a huge reach so the feeling should be mutual.
• Creating custom campaign ideas for different influencers so we can better target their market 

to absorb into ours. Working with those that will better our brand, timing things around our 
events and holidays. 

• Leaving comments on influencer photos and liking their feed
• Finding email and agency through their portfolio website 
• Direct Messaging



OUR INSTAGRAM LAYOUT - CURRENT



OUR INSTAGRAM LAYOUT - FUTURE



OUR INSTAGRAM LAYOUT - FUTURE
Category organization for posts: 
  ORDER: Earring/Ring 
        Video  
        Regular lifestyle shot 
        Product shot - alone 
        GIF  
        ***Celebrity posts as they come- adjsut the schedule on  
              Iconosquare accordingly***

• Posting a minimum of 6x per week --> 1x per day
• Posting a custom story at least 2x a week, and reposting mentions and customer 

story content
• Using Iconosquare to schedule out posts (target 1 month ahead)
• Using only hashtags tailored to each post, maximum of 10 per post
• Location Tag usage helps boost searching across more tags on Instagram
• Aiming to have a minimum of 200 likes on a single post. 



INSTAGRAM LAYOUT COMPETITORS



INSTAGRAM LAYOUT COMPETITORS



INFLUENCERS & NORMAN SILVERMAN - TOP

B R A N D  B R E A K D O W N

• Fashionist and small 
brand owner for clothing: 
EggieShop

• 2,441,352 subscribers on 
Youtube

• Consistent good brand 
throughout her feed 



INFLUENCERS & NORMAN SILVERMAN - TOP

B R A N D  B R E A K D O W N

• Fashionist and traveler 
• Local
• Consistent good brand 

throughout her feed 
• Brand deal with Revolve 

Clothing



INFLUENCERS & NORMAN SILVERMAN - MID

B R A N D  B R E A K D O W N

• E! News host on the 
Snapchat show “The 
Rundown” goes inside the 
latest events and trends to 
report. 

• Weekly episodes
• 7 million views per week
• Mid - tier professional & 

influencer



INFLUENCERS & NORMAN SILVERMAN - MID

B R A N D  B R E A K D O W N

• Luxury lifestyle influencer
• New demographic
• Own website and all social 

channels for blogging
• Mid-tier influencer - very 

curated



INFLUENCERS & NORMAN SILVERMAN - MICRO

B R A N D  B R E A K D O W N

• Fashion, jewelry & lifestyle 
blogger

• NY / LA
• New demographic



INFLUENCERS & NORMAN SILVERMAN - MICRO

B R A N D  B R E A K D O W N

• Fashion, travel & lifestyle 
blogger

• Contributor/started 
baddlosangeles - against 
drunk driving

• Clothing reselling



SCHEDULING - ICONOSQUARE
• Able to schedule posts weeks & months in advance for designated times - 

multiple posts per day.
• Can be used for videos and stories
• Iconosquare offers analytic services for your instagram channel for impressions, 

reach, average reach per post, average reach rate per post, story analytics, 
engagement numbers, tags and mentions, competitor tracking & hashtag 
tracking. 



SCHEDULING - ICONOSQUARE
• Checking the suggested “best” times to post on the publishing timeline: a 

gold star will appear based on the analytics of past posts and interaction with 
our audience. This will be roughly the best time to post for us – try to schedule 
around these time blocks

• Able to have an approval process through your phone app and set up posts 
through that app as well - Judah & Lydia will approve the posts that Lydia uploads 
to Iconosquare, Kristin and April to approve celebrity posts and adjust schedule 
as needed to accomodate. 

• Lydia and Kristin will be compiling the analytics monthly to go over and make 
changes to the strategy as needed. 


